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AT WORK
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EMAIL cell phone landline  text message voicemail
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HOW DO PEOPLE PERFER
TO BE CONTACTED?

EMAIL WINS ACROSS
THE BOARD.
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OUTSIDE OF WORK
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EMAIL cell phone text messa ge voicemail linkedin

88% 64% 59% 50% 41%

INSTANT MESSAGING’S POPULARITY
IS SKYROCKETING AT WORK

55% CHANGE

48%
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+24% CHANGE
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DAILY USE

THE LANDLINE IS ALIVE AND WELL AT WORK,
BUT IT'S DYING EVERYWHERE ELSE.

USAGE
AT WORK ‘
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USAGE OUTSIDE
OF WORK

SOCIAL MEDIA HASN’T TAKEN OFF AT WORK
BUT LINKEDIN LEADS THE PACK.
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RESPONDING

CELL PHONES PASSED LANDLINES
IN EVERY CATEGORY AT WORK.
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CONTRARY TO POPULAR
BELIEF, PEOPLE STILL
LISTEN TO VOICEMAIL.

LIKELIHOOD 86%
OF RESPONDING .
TO VOICEMAIL 78%

B o

AT OUTSIDE
WORK WORK

TEXTING’S POPULARITY HAS
SPILLED INTO THE WORKPLACE.
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OUTSIDE OF WORK
75% RESPOND TO TEXTS
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AT WORK USAGE
HAS INCREASED TO 62%

SEE A DEMO >



https://www.xant.ai/?utm_source=infoGEvolutionBusinessComms&utm_medium=Organic&utm_campaign=Home
https://www.XANT.ai/product/?utm_source=EvolutionBusinessComm&utm_medium=Organic&utm_campaign=Product#demo
https://www.xant.ai/?utm_source=infoGEvolutionBusinessComms&utm_medium=Organic&utm_campaign=Home

