
SECRETS OF EMAIL
PROSPECTING
Ever been frustrated by an email send that gets 
absolutely pitiful open rates?

Ever feel like no one is downloading the content you 
worked so hard to produce and which you attached to 
that email send?

This year, XANT analyzed over 18 million emails to 
help boost your open and download rates and fuel 
your business development e�orts.

DOWNLOAD RESEARCH >

WANT TO LEARN MORE?

Look into our Secrets of Email Prospecting 
study. While dozens of variables a�ect your 
open & download rates, the timing and 
subject line of your sends don’t have to 
remain an enigma.
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